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Summary 
 
This report presents the findings of an investigation into the ability of regional destinations to attract visitors into 
the Australian countryside.  The main objectives of the research were to: 

• Examine how tourists can be dispersed throughout regional Australia 
• Investigate the relevance of five selected theories to regional tourism development from the point of view 

of local decision-making 
• Assist in local investment decision making and provide a guide to future government policy through the 

development of a development potential index 

     To test the relevance of the approach the project was tested in two different locations within Australia.  The 
first region in the study was the interior mountain and plains area of Victoria, branded as the Legends, Wine and 
High Country (LWHC) by Tourism Victoria.  The second area was the Tweed Shire located in north eastern 
New South Wales and directly bordering Queensland’s Gold Coast.  The two areas are quite different in location 
and physiology but share similarities in their isolation from state capitals and the competition faced from nearby 
destinations. 
     The project involved a two-stage approach that combined regional perceptions and priorities with established 
models of regional development to arrive at a “locally generated” regional tourism development potential index. 
The first stage was individual interviews based on a common questionnaire with a variety of stakeholders in each 
of the case study areas from the business sector, local government, the tourism industry and local interest groups. 
The second stage involved a workshop for all respondents who participated in the individual interview. 
     Some of the key findings from the Legends, Wine and High Country study included: 

• The present situation in the LWHC region 
o The snowfields were considered the top attraction in the region 
o The competitive advantage of the region was due to price level, position and cost advantage 
o The current planning emphasis in the region was marketing 

• The future of tourism in the LWHC region 
o The top three constraints to future development relate to a lack of government support, lack of 

public transport and poor infrastructure 
o The desired new facilities for the region include more public facilities, better infrastructure and 

an improved food and wine experience 
o Better marketing was seen as the key to increasing the competitiveness of the region 

     The key findings from the Tweed Shire study included: 
• The present situation in the Tweed Shire 

o The beaches and hinterland were considered the top attractions in the region 
o The competitive advantage of the region was attributed to its cost advantage and position 
o Over half of the respondents did not identify a current planning emphasis in the Tweed Shire 

and stated that there was no planning at all 

• The future of tourism in the Tweed Shire: 
o The top three constraints to future development were identified as local government, a lack of 

public transport and the state government 
o The new facilities desired for the shire include accommodation to be improved and diversified 

and general infrastructure and facilities 
o Improved accommodation facilities and marketing were seen as imperative in improving the 

competitiveness of the region 

     Those who participated in the individual interview were invited to participate in a one-day workshop to fulfil 
the practical side of the project’s objectives and to seek common ground and ideas regarding tourism 
development.  The object of the workshop was to build upon the ideas identified during the individual interviews 
by starting with a summary of the interview findings and encouraging participants to build on that information. 
     At the LWHC workshop, participants identified five regional development objectives/ solutions: 

• Improvement of public transport 
• Local government commitment to development of facilities in conjunction with industry 
• More coordination and participation of industry 
• More inter-sector awareness 
• More training and accreditation funds 
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     At the Tweed Shire workshop the participants identified: 
• The need for a shared strategic vision 
• A lack of identity for the shire 
• The need for a diversified accommodation base 
• Product development 
• The need to market the point of difference from the Gold Coast 

     In this particular project the major focus was to explore the thoughts and opinions of various decision-making 
groups with respect to their views on the development potential of their local tourism region.  The research found 
that there are some perceptual differences between the groups and their locational bases. To reveal these 
differences and their relevance to the potential ratings of each regional destination an index was developed. 
     This study examined how local decision-makers assess local tourism development potential.  This association 
was explored both directly, through personal interviews and a communal workshop, and indirectly through the 
construction of a development index.  Overall this study has demonstrated the value of investigating academic 
theory at work in the minds of local decision-makers, but the development of an index based on theoretical 
models proved to be inconclusive and deserving of further enquiry. 
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Chapter 1 

Introduction 
 
Rural and regional Australia are increasingly trying to find ways to draw visitors from the major urban 
destinations, but are finding that many small communities do not possess sufficient attractions or infrastructure 
to draw enough visitors or to hold them overnight.  One solution has been to encourage individual communities 
to “think regionally while acting locally” by promoting regional character and differentiated markets.  However, 
to be successful such marketing strategies need local input and cooperation.  This study was therefore designed 
to explore a method of drawing local decision makers into the process to supplement central government 
policies. 
     The ‘Communities as Regional Destinations’ project was funded by the Sustainable Tourism Cooperative 
Research Centre, and conducted by the School of Tourism and Hospitality at La Trobe University, Victoria and 
the School of Tourism and Leisure Management at the University of Queensland.  The project was designed to 
fulfil both practical and theoretical objectives, with the key question tackled by this exploratory study being how 
to spread tourists into the Australian countryside. On the practical side it was intended to assist with local 
investment decision-making and provide a guide to future government policy by producing an Index of 
Development Potential for regional tourism in the study areas.  Theoretically, this project was designed to 
investigate the relevance of five selected theories to regional tourism development from the point of view of 
local decision-making.  
     To test the relevance of each approach the project was tested in two different locations within Australia.  The 
first region in the study was the interior mountain and plains area of Victoria, identified as Legends, Wine and 
High Country (LWHC) by Tourism Victoria (refer to Figure 1- map of region).  The second area was the Tweed 
Shire located in north eastern New South Wales and directly bordering Queensland’s Gold Coast (refer to Figure 
2- map of region).  Although the selected areas are quite different in location and physiology the similarities lie 
in their isolation from state capitals and the competition faced from nearby destinations. 
     The selected theories tested in this research include the Product Life Cycle (PLC), growth pole, central place, 
core-periphery, and competitive advantage theories. 
 

Figure 1: Map of the Legends, Wine and High Country, Victoria 
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Figure 2: Map of the Tweed Shire, New South Wales 

 
 
Research Design 
The method involved a two-stage approach that combined regional perceptions and priorities with established 
models of regional development to arrive at a “locally generated” regional tourism development potential index. 
The first stage was individual interviews based on a common questionnaire. The second stage involved a 
workshop for all respondents who participated in the individual interview. 
 
The questionnaire 
Over 25 questions were designed and pilot tested before the questionnaire was used in the interviews. The 
purpose of the pilot test was to “increase the reliability, validity, and useability of the survey” (Newman & 
McNeil 1998, p. 42).  Pilot testing is essential as it provides the opportunity to identify any flaws or mistakes in 
the form and presentation of a survey, before it is used (Litwin 1995).  Hall and Hall (1996) suggested that a 
pilot test participated by approximately six people was enough to identify any problems in the questionnaire.  
Based on this assumption, six stakeholders from the LWHC tourism industry were involved in the pilot test for 
this project.  
     After receiving feedback from the pilot testing, certain questions were restructured or omitted to reduce the 
length of the interview.  The final questionnaire consisted of three sections with 25 questions in total, requiring 
35-50 minutes to complete. The first section of the questionnaire investigated the participant’s general opinions 
regarding tourism development in the region, with such questions as the importance of tourism to the region, 
perceived top attractions, existing types of tourism, regional tourism planning emphasis, and the success of the 
current tourism development.  In the second section of the questionnaire, participants were questioned on the 
future tourism development strategy in their region and were asked to assess the strategies of their state tourism 
authorities.  Participants were also asked to make suggestions for improving the attractiveness of their region and 
to identify any tourism related stresses in the region.  In this section, participants were probed for their thoughts 
concerning some selected theories of this research, with questions designed to determine perceived local 
competitive advantage compared with other areas in the region, the cognitive development stage of the major 
tourism products in the region, the perceived tourism development centres, and the significance of accessibility. 
At the end of the second section, the participants were asked about their knowledge of seven academic theories 
and the relevance of the theories to the region. The final section of the questionnaire was designed to gather 
some personal information about the interviewees such as the length of time that they had lived in the region, 
their profession, and their involvement in the tourism industry. 
     The majority of questions in the questionnaire were closed, which provided three kinds of scales: five-point, 
seven-point, and ten-point.  As can be seen in Table 1 both nominal and ordinal data were gathered in this 
questionnaire. 

 2 



COMMUNITIES AS REGIONAL DESTINATIONS: a development potential index 
 
 

 
 

Table 1: Data matrix 
Questions Measurement Classification 

No Summary Ordinal Nominal 
1 Importance of tourism   
2 Top attractions in the region and the local area   
3 Desired facilities   
4 Desired types of tourists   
5 Principle tourist market sources   
6 Current planning emphasis   
7 Agreement with this emphasis   
8 Success of tourism with regards to different aspects   
9 Major constraints to future growth   

Perceived 
potential and 
constraints for 
future tourism 
development 

10 Local support for tourism   
1 Current tourism strategy and its effectiveness   
2 Regional competitive advantage in terms of 

different aspects 
  

3 Ranking of regional attractions   
 Measures to improve   
 Signs of tourism stress   
 Ranking of stressful situations   

4 PLC in terms of different products   
5 Regional tourism distribution   
6 Areas with most tourism   
7 Desired locations for investment   
 Is that your home area?   

8 Significance of different tourist sources   

Future tourism 
strategic 
options 

 Helpfulness of accessibility to Melbourne   
1 Central place theory: familiarity   
 Relevance to tourism development   

2 Competitive Advantage: familiarity   
 Relevance to tourism development   

3 Core-periphery theory: familiarity   
 Relevance to tourism development   

4 Gravity model: familiarity   
 Relevance to tourism development   

5 Growth Pole: familiarity   
 Relevance to tourism development   

6 Product Life Cycle: familiarity   
 Relevance to tourism development   

7 Nearest Neighbour theory: familiarity   

Knowledge of 
selected 
theories 

 Relevance to tourism development   
1 Years lived in the region   
2 Relation of profession with tourism   
3 Relatives working in tourism   
4 Membership in any tourism groups   
5 Categorization of the participants   

Personal 
information 

6 Extra comments   
Note: Some questions required respondents to both rank and rate their responses, and also required some explanation. Therefore, both ordinal 
and nominal data is provided. 
 
The sample 
The sample for conducting the questionnaire included a selection of local decision makers in both the LWHC 
region and the Tweed Shire. The sample included industry leaders, local government officials, and residents who 
have been identified (Murphy 1983) as the key groups involved in the decision making process for local tourism 
development planning.  Convenience sampling was used, due to the fact that the researchers were supplied with 
contact details for a sample of decision makers within each of the areas.  The advantage of using such a sampling 
method is easy access for quick answers, and low costs (Sproull 1995), although the weakness is its severe risk 
of bias (Jolliffe 1986).  However, for the purpose of this research, convenience sampling was considered the 
most appropriate due to the fact that it is a frequently used procedure, especially practical when the availability 
of resources is limited (Newman & McNeil 1998, p. 42).  The final sample size reached 37 in Victoria and 32 in 
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New South Wales, which exceeded the proposed number of 30 interviewees for each of the regions. The 
distribution of the sample is demonstrated in the following table. 
 

Table 2: Distribution of the sample 
Region Category Victoria NSW 

 Alpine Shire Indigo Shire Delatitie 
Shire 

Tweed 
Coastal 

Tweed 
Interior 

Business leaders 6 5 7 10 9 
Politicians 1 1 3 5 4 
Administrators 2 3 6 2 2 
Interest group 1 2 3 0 0 
Total 10 11 16 17 15 
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Chapter 2 

Victoria Questionnaire Results 
 

The Present Situation in the Legends, Wine and High Country Region 
 
Tourism in the region  
Respondents indicated on a five- point scale the importance of tourism to the future of the region.  The 
importance of tourism to the LWHC region was considered by 95% of participants as very important.   
     Respondents were asked to nominate the top three attractions in the region.  It can be seen in Table 3 that 
snowfields were among the first two most frequently mentioned attractions in all the three shires.  As can be seen 
in Table 4, the snowfields are considered the top attraction overall followed by mountains.  
 

Table 3: The top attractions in the LWHC region by home area of participants 
Alpine (n=10) Indigo (n=11) Delatite (n=16) 

Top answers % Top answers % Top answers % 
Natural beauty 40 Wineries 36.4 Snowfields 50.0 

Snowfields 30 Snowfields 18.2 Mountains 25.0 
 

Table 4: Top attractions in LWHC region 
Attractions First attraction All attractions 
 Frequency Percent Frequency Percent 
Snowfields 13 35.1 23 20.9 
Mountains 6 16.2 6 5.5 
Natural beauty 5 13.5 6 5.5 
Wineries 4 12.8 21 19.1 
Heritage 3 8.1 12 10.9 
Water 2 5.4 11 10.0 
Sports/adventure tourism 1 2.7 6 5.5 
Atmosphere 0 0 3 2.7 
Other 4 8.1 13 11.8 
Total 37 100.0 110 100.0 

 
Areas in the region with the most tourism  
The top three towns or areas that respondents solely identified as having the most tourism in the LWHC, were 
also the largest towns in the region; Bright, Beechworth, and Mansfield.  These were considered by respondents 
from across the shires to be the towns with the most tourism.  In addition, attractions in the High Country such as 
Mt Buller and other ski resorts were emphasised. 
 

Table 5: Areas with most tourism in the LWHC region 
Towns/areas Area with most tourism Most frequently mentioned area with tourism 

 Frequency Percent Frequency Percent 
Bright 10 27.0 15 15.3 
Beechworth 6 16.2 20 20.4 
Ski resorts/snowfields 5 13.5 10 10.2 
Mansfield 5 13.5 15 15.3 
Mt Buller 4 10.8 7 7.1 
Rutherglen 2 5.4 8 8.2 
Albury/Wodonga 1 2.7 3 3.1 
Mt Beauty 1 2.7 1 1.0 
Mt Hotham/Falls Creek 1 2.7 3 3.1 
Wangaratta 1 2.7 4 4.1 
Wineries 1 2.7 5 5.1 
Alexandra-Eildon 0 0 6 6.1 
Chiltern 0 0 1 1.0 
Total 37 100.0 98 100.0 
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Distribution of tourism in the region 
The perceived distribution pattern of tourism business in the region was investigated, based on the growth pole 
theory, which provided a five-point ordinal scale ranging from “evenly spread” to “highly concentrated”. The 
results showed that respondents from the Alpine Shire observed a more concentrated development pattern (an 
average value of 4.20) than those from Indigo (3.00) and Delatite (3.44).  
 
Significant visitor sources to the region 
The significance of different tourist sources to the LWHC region from Melbourne, Canberra, Adelaide and 
international visitors were assessed using ordinal data on a seven-point scale, ranging from ‘very significant’ to 
‘very insignificant’.  As can be seen in Table 6, Melbourne has a far greater significance (6.9) than the 
international market (3.4) as a tourist source for the LWHC region.  
 

Table 6: Significance of different tourist sources and the straight-line distance from  
the regional capital to Melbourne 

 Alpine Indigo Delatite Mean 
Significance of Melbourne 6.8 6.9 6.9 6.9 
Significance of international tourist source 2.5 3.6 4.1 3.4 
Mean 5.3 5.5 5.9 - 
Straight-line distance  217.0 km 214.5 km 168 km - 

 
Development of tourism products in the region 
Respondents were asked to consider the development stage of their regional tourism products on the ‘Product 
Life Cycle Model’.  They were required to indicate whether certain tourism products were in the life cycle stage 
of ‘just starting’, ‘growth’, ‘maturity’ or ‘decline’, or if unaware they could indicate ‘don’t know’.  These 
answers were coded along an ordinal scale to reflect the traditional curve of the PLC theory.  Consequently, “just 
starting” was given a value of 1, “growth” a value of 2, “maturity” a value of 3, and “decline” a value of 2.5.  
While considering the tourism products of the LWHC, respondents were also asked to rank the top three most 
important products.  A score of ‘4’ was given to the most important product, the second most important product 
was scored as ‘3’, the third ‘2’ and the remainder of products ‘1’.  The responses to the two questions were 
weighted so that a value of the product’s development stage could be obtained by multiplying the product’s 
development stage with the score of its ranking.  For instance, the weighted value of ecotourism would be 12 if it 
was ranked by a respondent as the number one product and was perceived to be in the phase of mature.  In the 
LWHC sample, few participants indicated that a product was in decline or that they ‘didn’t know’.  Therefore all 
the results were treated as ordinal data. 
 

Table 7: Means of perceived product development stage 
 Products Alpine Indigo Delatite 
Original PLC Ecotourism 

Culture/Heritage 
Wine tourism 

Accom/ Dining 

3.0 
2.7 
2.5 
2.5 

3.7 
2.6 
2.2 
2.7 

3.0 
2.6 
2.8 
2.7 

 Mean 2.7 2.8 2.8 
Weighted PLC Ecotourism 

Culture/heritage 
Wine tourism 
Accom&dine 

9.3 
4.8 
4.8 
4.4 

5.5 
6.1 
6.9 
2.7 

5.9 
5.6 
6.8 
4.6 

 Mean 7.8 5.3 5.7 
 
     As can be seen in the original product life cycle data, most participants perceived ‘ecotourism’ to be a mature 
product in the LWHC region.  The weighted data shows that the average from the Alpine responses was much 
higher than the other two shires due to the high mean value of ‘ecotourism’.  
 
The competitiveness of the region 
Respondents were required to rate their area of the region compared to other areas in the region, based on the 
competitive advantage theory.  The question provided ten-scale ordinal data with 1 indicating ‘low’ and 10 
‘high’.  The local market price level obtained the highest mean value (7.4) in the LWHC region, with the local 
image considered the lowest (6.7).  In comparing each of the shires, respondents from the Alpine Shire showed 
greater confidence in the LWHC region’s competitiveness, with the average scores for this shire the highest.  
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Respondents from the Alpine Shire recorded the highest ratings in their perceptions of local image (8.2), with 
Indigo Shire recording the lowest (5.5). 
 

Table 8: The observed competitive advantage of the LWHC region 
 Alpine Indigo Delatite Mean 
Competitive position  7.1 7.3 6.8 7.1 
Cost advantage 7.3 7.1 6.6 7.0 
Local image 8.2 5.5 6.4 6.7 
Price level 7.3 7.6 7.2 7.4 
Mean 7.5 6.9 6.8 - 

 
Tourism planning in the region 
In terms of the current tourism planning emphasis in the LWHC region, 22.9% of the respondents believed that 
marketing was the current planning emphasis.  A further 16.7% stated that the “High Country” was the current 
planning emphasis.  Seven respondents were unaware of any particular planning emphasis or did not believe 
there was any particular planning emphasis at all (Table 9). 
 

Table 9: Current planning emphasis in the LWHC region 
Current planning emphasis Frequency Percent 
Marketing 11 22.9 
High Country 8 16.7 
Food and wine 6 12.5 
Short break stay 5 10.4 
None 4 8.3 
Don’t know 3 6.3 
Other 11 22.9 
Total 48 100.0 

 
     When questioned on the current emphasis of regional tourism planning in Victoria, a diverse range of 
responses were received, although an uneven development strategy was noticed in all three shires (Table 10). 
The major reason for dissatisfaction with the current emphasis of tourism planning was due to a perceived biased 
strategy which overemphasised the High Country and the food and wine industry. 
 

Table 10: The current emphasis of regional tourism planning in Victoria 
 Alpine (n=10) Indigo (n=11) Delatite (n=16) 
No. of people noticing the 
biased strategy 

2 6 4 

No. of people disagreeing 
with this strategy 

1 4 3 

Reasons for disapproval * There should be more 
promotion of other areas 
(in addition to wineries) 

* There are other 
strengths (except for 

food and wine) 
* More emphasis on 
other areas (not just 

H.C. and wine) 
* Low country not 

promoted to some extent 

* More emphasis on 
culture and history 

instead of H.C. and wine 
only 

* It should promote the 
low country too 

* Not enough emphasis 
on future potential 

 
 
The Future of Tourism in the Legends, Wine and High Country Region 
 
Constraints to future development 
Respondents were asked a series of question relating to constraints to future development within the region.  
These included economic, administrative, political, transport, and the ‘other’ category.  The most frequently 
mentioned economic constraint was the lack of government support (10), followed by the hight cost of petrol (6) 
and the lack of investment capital (5).  A wide variety of responses were received regarding administrative 
constraints, some of which included too many government tiers (3), and inadequate training and insufficient 
personnel (3).  The political constraints cited included parochialism, policy inconsistency due to government 
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changes, and taxes (including GST and wine taxes).  In terms of transport constraints, 65.3% of respondents 
identified the lack of public transport and 30.4% suggested poor transport infrastructure. Other constraints to 
future development are considered to be the distance from Melbourne (5) and an insufficient water supply for the 
region (3). 
 

Table 11: Constraints to future development in the LWHC region 
Development Constraints  Frequency Percent 
Economic constraints   
                Lack of government support 10 47.6 
                High cost of petrol 6 28.6 
                Insufficient investment capital 5 23.8 
                Total economic constraints 21 100.0 
Administrative constraints   
                Too many government tiers 3 37.5 
                Inadequate training/ insufficient personnel 3 37.5 
                Parochialism 2 25.0 
                Total administrative constraints   8 100.0 
Political constraints   
                Parochialism  5 41.7 
                Policy inconsistency 4 33.3 
                Too high taxes 3 25.0 
                Total political constraints 12 100.0 
Transport constraints   
                Lack of public transport 15 65.3 
                Poor infrastructure 7 30.4 
                Distance 1 4.3 
                Total transport constraints 23 100.0 
Other constraints   
                Distance 5 34.7 
                Insufficient water supply 3 21.4 
                Lack of information and signage 2 14.3 
                Too diverse area 2 14.3 
                Lack of support 2 14.3 
                Total other constraints 14 100.0 

 
Tourist activities and facilities to be introduced to the region 
Respondents were asked to nominate the tourist activities and facilities they would like to see introduced to the 
LWHC over the next ten years.  The largest number of respondents (13) requested more public facilities such as 
public toilets and barbecue sites. The second most frequently mentioned area requiring improvement was the 
enhancement and further development of the food & wine experience/ culture (8). This was followed by 
infrastructure improvements (7) and accommodation facilities (6). 
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Table 12: Desired new facilities in the LWHC region 
Facilities First facility desired All facilities desired 
 Frequency Percent Frequency Percent 
Accommodation 4 10.8 6 6.9 
Food and wine experience 3 8.1 8 9.2 
More lake and water developments 3 8.1 4 4.6 
Theme park 2 5.4 3 3.4 
Summer season development in H. C. 2 5.4 4 4.6 
Better infrastructure 2 5.4 7 8.1 
More public facilities 2 5.4 13 15.0 
Adventure tourism 2 5.4 3 3.4 
Events/festivals 2 5.4 3 3.4 
Attraction icon 2 5.4 3 3.4 
Rail trail development 1 2.7 3 3.4 
Interpretation centre 1 2.7 2 2.3 
Tourism routes 1 2.7 3 3.4 
Service improvement 1 2.7 2 2.3 
Heritage 1 2.7 3 3.4 
Other 8 21.6 20 23.0 
Total 37 100.0 87 100.0 

 
Increasing the competitiveness of the region 
In order to increase the competitiveness of the region, 14 respondents suggested improving the current marketing 
plan and methods.  Improved cooperation and infrastructure were also recommended as can be seen in Table 13.  
Four respondents suggested that it would be advisable to subdivide the LWHC region due to its size and product 
diversity, a further four respondents thought that it is necessary to establish an attraction icon for the region.  To 
increase the competitiveness of the LWHC a more comprehensive marketing plan was frequently mentioned, 
which would include a marketing plan covering all areas and attractions in the region (e.g. not just focusing on 
the High Country and the snowfields).  
 

Table 13: How to increase the competitiveness of LWHC region 
Solutions Frequency Percent 
Better marketing 14 25.5 
More cooperation 7 12.7 
Infrastructure development 7 12.7 
Break-up of the region 4 7.3 
Establish attraction icon 4 7.3 
More professional staff 3 5.4 
Other 16 29.1 
Total 55 100.0 

 
Tourism investment 
Respondents were asked which area they would choose to invest in a tourism business.  As can be seen in Table 
14, 23.3% of respondents would choose Bright, followed by Beechworth and Mansfield. 
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Table 14: Areas to invest in the LWHC region 
Towns/areas Frequency Percent 
Bright 10 23.3 
Beechworth 9 20.9 
Mansfield 6 13.9 
Rutherglen 4 9.3 
High Country 3 7.0 
Alexandra-Eildon 2 4.7 
Albury/Wodonga 2 4.7 
Benalla 2 4.7 
Chiltern 1 2.3 
Mt Beauty 1 2.3 
Mt Buller 1 2.3 
Mt Hotham/Falls Creek 1 2.3 
Wineries 1 2.3 
Total 43 100.0 

 
Respondents knowledge of regional development theories 
Participants in the study were presented with a series of models as shown in Table 15.  Respondents were asked 
to indicate their knowledge of the models and then determine the relevance of the model to tourism development 
in the LWHC region.  The Product Life Cycle was the most familiar model to the participants with 71.7% of all 
interviewees being aware of the theory.  The gravity model was the least familiar (8.5%). Looking across the 
regions, Delatite participants (52.1) appeared to posses a greater knowledge of the mentioned models compared 
to respondents from other shires.  With regards to respondent’s assessment of the models’ relevance to tourism 
development in the LWHC region, the competitive advantage model was rated the highest while the gravity 
model was rated the lowest.  
 

Table 15: Knowledge of regional development theories by region 
Theories Alpine (n=10) Indigo (n=11) Delatite (n=16) Average 

Product Life 
Cycle 

Knowledge of the model 8 80% 8 72.7% 10 62.5% 71.7% 

 Relevance to the region 5.6 5.1 5.6 5.4 
Growth Pole Knowledge of the model 1 10% 3 27.3% 1 6.3% 14.5% 
 Relevance to the region 5.7 4.0 5.3 5.0 
Competitive 
Advantage 

Knowledge of the model 5 50% 9 81.8% 10 62.5% 64.8% 

 Relevance to the region 6.5 6.5 6.2 6.4 
Gravity 
Model 

Knowledge of the model 1 10% 1 9.1% 1 6.3% 8.5% 

 Relevance to the region 4.9 4.0 5.3 4.7 
Core 
Periphery 

Knowledge of the model 2 20% 3 27.3% 3 18.8% 22.0% 

 Relevance to the region 4.8 4.4 5.2 4.8 
Mean Knowledge of the model 34% 43.6% 52.1% - 

 Relevance to the region 5.5 4.8 5.5 - 
 
 

 10 



COMMUNITIES AS REGIONAL DESTINATIONS: a development potential index 
 
 

 
 

Table 16: Comparisons between the shires in the LWHC Region 
Alpine (n=10) Indigo (n=11) Delatite (n=16) Questions 

Top answers % Top answers % Top answers % 
1st LWHC attraction Snowfields 

Natural beauty 
30.0 
40.0 

Wineries 
Snowfields 

Other 

36.4 
18.2 
18.2 

Snowfields 
Mountains 

50.0 
25.0 

2nd LWHC attraction Other 
Wineries 
Heritage 

Adventure tour. 

30.0 
20.0 
20.0 
20.0 

Snowfields 
Wineries 
Heritage 

Natural beauty 

18.2 
18.2 
18.2 
18.2 

Snowfields 
Water 

Wineries 
 

31.3 
25.0 
25.0 

3rd LWHC attraction Wineries 
Other 

30.0 
20.0 

Wineries 
Heritage 

36.4 
27.3 

Natural beauty 
Water 

26.7 
20.0 

Attractiveness  Mean 
9.20 

Mean 
8.09 

Mean 
7.69 

Competitive position  7.10 7.27 6.75 
Price level  7.30 7.63 7.20 
Natural beauty  1.10 2.91 1.94 
Infra.  6.11 6.55 6.19 
Food & accom.  4.60 3.91 4.69 
Product Life Cycle: 
Ecotourism 
Culture/heritage 
Wine tourism 
Accom&dine 

Mean 
3.00 
2.70 

 
2.50 
2.50 

Mean 
3.73 
2.64 

 
2.18 
2.73 

Mean 
3.00 
2.56 

 
2.75 
4.64 

Weighted Product Life 
Cycle: 
Ecotourism 
Culture/heritage 
Wine tourism 
Accom&dine 

Mean 
9.33 
4.78 

 
4.78 
4.44 

Mean 
5.45 
6.09 

 
6.91 
2.73 

Mean 
5.94 
5.56 

 
6.75 
4.64 

Distribution of tourism 
in the region 

4.20 3.00 3.44 

Public support for 
tourism 

4.44 5.18 5.44 

Areas with most 
tourism 

Bright 
Snowfields 

40.0 
30.0 

Beechworth 
Bright 

36.4 
27.3 

Mansfield 
Mt Buller 

31.3 
25.0 

Areas to invest Bright 
Beechworth 

58.3 
16.7 

Beechworth 
Rutherglen 

41.7 
25.0 

Mansfield 
Aubury/ 

Wodonga 

21.1 
15.8 

Access to Melbourne 6.70 6.09 6.63 
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Chapter 3 

Tweed Shire Questionnaire Results 
 
The Tweed Questionnaire results are presented in the following section.  Due to the fact that a large sample size 
was collected for the shire, some of the results have been subdivided into two sections- coastal and interior.  The 
coastal area refers to those respondents from Tweed Heads and the Tweed Coast and the interior represents 
respondents from Murwillumbah and the hinterland areas.  The results were devised following the same 
methodology as the LWHC sample, so the explanation of procedures will not be repeated. 
 
The Present Situation in the Tweed Shire 

Tourism in the region 
Respondents were asked to rate the importance of tourism to the future of the Tweed Shire.  The future of 
tourism was considered to be very important by 87.5% of the respondents, with the remainder of respondents 
considering that it is important to the shire.   
     Participants were asked to cite the top three attractions in the Tweed Shire.  As can be seen in Table 16, the 
natural features of the region were considered the area’s number one attraction, followed by the beaches and 
hinterland areas.  
 

Table 17: Top attractions in the Tweed Shire 
Attractions First attraction All attractions 
 Frequency Percent Frequency Percent 
Beaches 
Natural beauty 
Hinterland areas 
Clubs 
Tropical Fruit World 
Tweed River 
Tweed Coast 
Other 
Total 

9 
9 
5 
2 
4 
0 
1 
2 

32 

28.2 
28.2 
15.6 
6.2 

12.5 
0 

3.1 
6.2 

100.0 

6 
7 

11 
3 
1 
7 
8 
9 

52 

11.5 
13.5 
21.2 
5.7 
1.9 

13.5 
15.4 
17.3 
100.0 

 
Areas in the region with the most tourism 
The towns or areas with the most tourism in the Tweed Shire were considered to be Tweed Heads, Kingscliff 
and the Tweed Coast area.  However as can be seen in the table, Kingscliff and the Hinterland were the most 
frequently mentioned areas overall. 
 

Table 18: Areas with most tourism in the Tweed Shire 
Town/ area Area with most tourism Most frequently mentioned area 

with tourism 
 Frequency Percent Frequency Percent 
Tweed Heads 
Kingscliff 
Tweed Coast 
Hinterland 
Murwillumbah 
Total 

21 
7 
3 
0 
0 

31 

67.7 
22.6 
9.7 
0 
0 

100.0 

5 
13 
8 

13 
10 
49 

10.2 
26.5 
16.4 
26.5 
20.4 
100.0 

 
Distribution of tourism in the region 
Based on the growth pole theory respondents were required to indicate the perceived distribution pattern of 
tourism business in the region on a five- point ordinal scale.  Respondents from the coastal sample perceived 
tourism business to be randomly distributed throughout the shire (3.13), with interior respondents observing a 
slightly higher distribution pattern (3.38). 
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Significant visitor sources to the region 
The significance of visitors from Brisbane, Gold Coast, and Sydney as well as international tourists were 
investigated in relation to their importance to the Tweed Shire, with responses measured on a five point scale.  
As can be seen Brisbane is the most significant tourist source for the Tweed Shire, followed closely by the Gold 
Coast.  Respondents were asked if there was an ‘other’ category that was a significant source of visitors to the 
region, with thirteen respondents (32.3%) stating that Victoria is a significant source, due to the ‘influx’ of 
caravan travellers received in the area during the winter months. 
 
Table 19: Significance of different tourist sources and the straight-line distance from the regional capital 
 Coastal Interior Mean 
Significance of Brisbane 6.9 6.9 6.9 
Significance of Gold Coast 6.1 6.6 6.4 
Significance of Sydney 4.8 4.5 4.7 
Significance of international tourist source 4.3 4.3 4.3 
Mean 5.5 5.6  
Straight line distances: 
 Brisbane 
 Gold Coast 
 Sydney 

 
107 km 
20 km 

894 km 

 
132 km 
32 km 

831 km 

 

 
Development of tourism products in the region 
A series of questions were asked of respondents relating to Tweed Shire tourism products and their stage in the 
product life cycle.  Respondents were asked to consider each of the products and decide whether they were at the 
life cycle stage of just starting, growth, maturity or decline. Due to the differences between the LWHC region 
and the Tweed Shire different products have been used in this question.  Ecotourism and agritourism were 
considered to be in the early stages of the life cycle, while themed tourist routes were considered to be a mature 
product in the region.   

 
Table 20: Means of perceived product development stage 

 Products Coastal Interior 
Original PLC Ecotourism 

Agritourism 
Cultural/ Heritage tourism 

Themed tourist routes 
Accommodation and dining 

Festivals and events 

1.2 
2.2 
2.3 
2.0 
2.0 
3.0 

1.3 
2.6 
2.4 
2.3 
1.9 
2.5 

 Mean 2.1 2.2 
Weighted PLC Ecotourism 

Agritourism 
Cultural/ Heritage tourism 

Themed tourist routes 
Accommodation and dining 

Festivals and events 

5.6 
2.3 
2.1 
2.4 
5.0 
2.9 

6.4 
2.6 
1.5 
2.1 
4.2 
3.0 

 Mean 3.4 3.3 
 
The competitiveness of the region 
Respondents were asked to rate the Tweed Shire compared to other areas, based on the competitive advantage 
theory, using a ten point scale with 1 being the lowest and 10 the highest.  The cost advantage of the region was 
considered the highest (8.5), with the local image of the region being the lowest (5.4).  As can be seen in Table 
21, differences exist between coastal and interior respondents with regard to the local image and price level 
advantage of the Tweed Shire. 
 

Table 21: The observed competitive advantage of the Tweed Shire     
 Coastal Interior 
Competitive position 
Cost advantage 
Local image 
Price level 

7.9 
8.6 
5.4 
7.9 

7.9 
8.4 
6.0 
6.1 

Mean 7.5 7.1 
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Tourism planning in the region 
Respondents were questioned on the current emphasis of tourism planning in the Tweed Shire.  The majority of 
respondents (58.1%) stated that they were not aware of any tourism planning in the Tweed Shire.  Funding for 
the local tourism authority, beachfront planning, and community group planning were cited by some respondents 
as the current emphasis of tourism planning in the Shire (Table 22). 
 

Table 22: Current planning emphasis in the Tweed Shire 
Current planning emphasis Frequency Percent 
No planning 
Local tourism authority  
Beachfront planning 
Community group planning 
Other 
Total 

18 
4 
3 
2 
4 

31 

58.1 
12.9 
9.7 
6.5 

12.9 
100.0 

 
     Participants were asked if they were aware of the regional tourism planning emphasis in the region carried out 
by Tourism NSW.  The majority of respondents (60.7%) stated that Tourism NSW is not using a strategy that 
they are aware of at present.  Other respondents stated answers such as the Tropical NSW marketing, a regional 
strategy, the Pacific Route advertising and internet advertising. 
 

Table 23: The current regional planning emphasis in the Tweed Shire 
Current planning emphasis Frequency Percent 
No planning  
Tropical NSW campaign 
Regional strategy 
Pacific Route touring campaign 
Internet advertising 
Total 

17 
6 
2 
3 
1 

28 

60.7 
21.4 
7.1 
7.1 
3.6 

100.0 
 

The Future of Tourism in the Tweed Shire 
Constraints to future development 
Respondents were asked a series of open-ended questions regarding their opinions on the major constraints to 
future tourism development within the Tweed Shire. Respondents were asked to consider economic, 
administrative, political and transport constraints and were permitted multiple responses.  The economic 
constraints to future development included the demographics of the region (3) with a large number of retirees in 
the area and the small business nature of the tourism industry (3).  The primary administrative constraint 
identified related to the Tweed Shire Council, with 95% of respondents citing this as an impediment to 
development.  The primary political constraint identified was the state government (4) and the distance from 
Sydney (3).  The transport constraints identified were the lack of public transport (9) and other constraints 
included environmental (3), resident attitudes (3) and infrastructure (3). 
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Table 24: Constraints to future development in the Tweed Shire 
Development Constraints Frequency Percent 
Economic constraints 
 Demographic of the region 
 Nature of industry 
 General economy 
 Total economic constraints 

 
3 
3 
2 
8 

 
37.5 
37.5 
25.0 
100.0 

Administrative constraints 
 Council 
 Local tourism body 
 Total administrative constraints 

 
19 
1 

20 

 
95.0 
5.0 

100.0 
Political constraints 
 State government 
 Distance from Sydney 
 National parks organisation 
 Total political constraints 

 
4 
3 
1 
8 

 
50.0 
37.5 
12.5 
100.0 

Transport constraints 
 Lack of public transport 
 International airport 
 Road conditions 
 Total transport constraints 

 
9 
2 
1 

12 

 
75.0 
16.7 
8.3 

100.0 
Other constraints 
 Environmental constraints 
 Resident attitudes 
 Infrastructure 
 Cross border issues 
 Lack of planning 
 Total other constraints 

 
3 
3 
3 
2 
2 

13 

 
23.1 
23.1 
23.1 
15.4 
15.4 
100.0 

 
Tourist activities and facilities to be introduced to the region 
Respondents were asked what sort of tourist activities and facilities they would like to see introduced to the 
Tweed Shire over the next ten years.  More than half of respondents (58.1%) cited some form of infrastructure 
improvements and developments such as roads, the extension of the airport, community facilities, national parks/ 
Mt. Warning infrastructure, river infrastructure such as marina and wharf facilities, cultural venues, a resort and 
upgrade of the art gallery.  Public transport, extension of the railway and improvements in the transit centre were 
also considered necessary infrastructure improvements. 

 
Table 25: Desired new facilities in the Tweed Shire 

First facility desired All facilities desired Facilities/ Attractions 
Frequency Percent Frequency Percent 

Accommodation improve/ diversify 
River infrastructure 
Improved airport infrastructure 
National Parks infrastructure 
Resort 
Conference facilities 
Road infrastructure 
Small eco based theme park 
Indigenous tourism 
General infrastructure/ facilities 
River based activities 
Waterfront restaurants 
Railway 
Tourist festivals 
Sports tourism 
Other 
Total 

8 
4 
1 
2 
2 
1 
1 
1 
1 
0 
0 
0 
0 
0 
0 
6 

27 

29.6 
14.8 
3.7 
7.4 
7.4 
3.7 
3.7 
3.7 
3.7 
0 
0 
0 
0 
0 
0 

22.3 
100.0 

8 
3 
4 
2 
0 
4 
1 
1 
1 
4 
3 
3 
2 
2 
1 

15 
54 

14.8 
5.5 
7.4 
3.7 
0 

7.4 
1.9 
1.9 
1.9 
7.4 
5.5 
5.5 
3.7 
3.7 
1.9 

27.8 
100.0 
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Increasing the competitiveness of the region 
Respondents were asked to identify aspects that would increase the competitiveness of the Tweed Shire.  
Participants identified the development and diversification of the accommodation facilities (11) of the Tweed 
Shire as an improvement that would increase the competitiveness of the region.  Improved marketing (10), 
infrastructure (7) and the development of quality tourist activities and facilities (5) were also cited as areas that 
would increase the regions attractiveness. 
 

Table 26: How to increase the competitiveness of the Tweed Shire  
Solutions Frequency Percent (%) 
Accommodation facilities 
Improved marketing 
Improved infrastructure 
Tourist activities/ facilities 
Planning/ visioning 
Product development 
Resident education 
Other  

11 
10 
7 
5 
5 
4 
2 
1 

34.4 
31.3 
21.9 
15.6 
15.6 
12.5 
6.3 
3.1 

 
Tourism investment 
Respondents were asked which area of the Tweed Shire they would choose to invest in with a variety of 
responses received.  Kingscliff, the Tweed Hinterland and the Tweed Coast were the most frequently cited areas 
where respondents would invest in a tourism business. 
 

Table 27: Areas to invest in the Tweed Shire 
Towns/ Areas Frequency Percent (%) 
Kingscliff 
Hinterland 
Tweed Coast 
Tweed Heads 
Casuarina Beach 
Murwillumbah 
Mt. Warning 
River 
Total 

6 
6 
4 
3 
3 
2 
1 
1 

26 

23.1 
23.1 
15.4 
11.5 
11.5 
7.7 
3.8 
3.8 

100.0 
 
Respondents knowledge of regional development theories 
Participants were asked to indicate their knowledge of the regional development theories. They were also 
required to determine the theories relevance to the Tweed Shire. The results are presented in Table 28. The 
Product Life Cycle Theory was the most familiar to respondents from the Tweed Shire with 81.3% of 
respondents recognising the theory.  The Core Periphery Theory was the least familiar to respondents with only 
28.1% recognising the theory, although it was considered the most relevant theory for the shire (2.9). 
 

Table 28: Knowledge of regional development theories 
Theories 
Product Life Cycle Knowledge of the model 26 81.3% 
 Relevance to the region 3.3 
Growth Pole Knowledge of the model 11 34.4% 
 Relevance to the region 4.0 
Competitive Advantage Knowledge of the model 17 53.1% 
 Relevance to the region 2.7 
Gravity Model Knowledge of the model 10 31.3% 
 Relevance to the region 3.5 
Core Periphery Knowledge of the model 9 28.1% 
 Relevance to the region 2.9 
Mean Knowledge of the model 45.6% 
 Relevance to the region 3.3 
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Chapter 4 

The Workshops 
 
Those who participated in the individual interview were invited to participate in a one-day workshop to fulfil the 
practical side of the project’s objectives and to seek common ground and ideas regarding tourism development. 
For the Victorian participants, the workshop was held on the Beechworth campus of La Trobe University on 
May 8, 2001.  For participants from the Tweed Shire, the workshop was held at Club Banora, Tweed Heads on 
July 26th, 2001. 
     The object of the workshop was to build upon the ideas identified during the individual interviews by starting 
with a summary of the interview findings and encouraging participants to build on that information using the 
Delbeque technique of the nominal group approach (Ritchie & Goeldner 1994).  Only the most frequently 
mentioned elements from the interviews were presented at the workshop.  
     At the Victoria workshop, a small number of participants (five) resulted in the original workshop structure 
being revised.  The workshop was carried out in three steps and only positive discussion was encouraged. Firstly, 
the results of the interviews were briefly introduced as above and the participants were asked to individually 
write down three solutions to develop tourism in the region more effectively and efficiently from what they had 
heard in the interview results.  These solutions were recorded on the whiteboard by the facilitator. Secondly, the 
participants were requested to vote for the top five solutions from all the provided answers.  The third step 
required the participants to rate each of the five solutions as a short-term, medium-term, or long-term target. 
 
LWHC Region Workshop 
The LWHC workshop received a small number of participants primarily from the local government sectors.  The 
top five solutions selected by the group were the improvement of public transport access, local government 
commitment to development of facilities in conjunction with industry, more coordination and participation of 
industry in the region, increased inter-sector awareness, and increased funds for training and accreditation.  Each 
of the solutions was given a time priority as can be seen in Table 29. 
 

Table 29: Results of the LWHC region workshop 
Suggestions Frequency Time required 
Improvement of public transport 4 Long term 
Local government commitment to development of 
facilities in conjunction with industry 

4 Short-to-medium term 

More coordination and participation of industry 3 Short term 
More inter-sector awareness 2 Short term 
More training and accreditation funds 2 Medium term 

 
     Based on these results and further discussion, some general observations were made by the group. It was 
noticed that marketing was not highlighted in the top five solutions. The LWHC Campaign Committee was 
identified as the current driving force, and it was suggested that it consider non-marketing issues in its plans too. 
The wine industry was recognised as the strongest and most united sector across the region, setting up a good 
example of how the industry could get together and provide a theme rather than emphasise a geographic area. 
During the discussion, the absence of industry participants was noted as a constraint to better government-
industry cooperation. 
 
Tweed Shire Workshop 
The Tweed Shire workshop received a total of twenty- five participants, from across the local government and 
industry sectors.  The majority of participants considered the need for a shared strategic vision for the Tweed 
Shire to be the most important aspect of future tourism development in the shire (19).  This should be an overall 
‘picture’ of Tweed Shire tourism and set a framework for such things as destination development, planning 
strategies, product development, marketing and destination management.  It was also identified that the Tweed 
does not have a strong identity in the consumer’s mind and that a diversified accommodation base is required.  It 
was also considered necessary to develop the shire’s products and focus on marketing the point of difference 
between the Tweed Shire and the surrounding areas particularly the Gold Coast. 
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Table 30: Results of the Tweed Shire workshop 
Suggestions Frequency Time Required 
Shared strategic vision 22 Short term 
Lack of identity for the shire 19 Short- to- medium term 
Diversified accommodation base 17 Long term 
Product development 13 Medium- to- long term 
Marketing the point of difference 10 Medium term 

 
     It was realised by respondents that the marketing, accommodation and product development points outlined 
above fall within the realms of the shared strategic vision.  One of the primary purposes for developing a 
destination vision would be to incorporate such issues as development, marketing, and tourism infrastructure. 
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Chapter 5 

Development Potential Index Report 
 
An important goal of this research was to ascertain whether local decision-maker perceptions could provide a 
guide to the development prospects of their tourism region. Since local decision-makers are expected to play 
significant roles in the development process, either through the initiation of proposals or their official 
assessment, it was felt that their opinions were germane to regional tourism development prospects. The 
literature on quality of life perceptions indicates the importance of considering the relative weighting people 
place on various economic, social and environmental issues, as Susan Cutter (1985) illustrates in her book on 
"Rating Places". This point is further emphasised in the Australian Bureau of Tourism's (Corcoran, Allcock, 
Frost & Johnson 1999, p. 128) report on “Valuing Tourism”, where it concludes “a tourism policy based on 
economic criteria might be less likely to succeed beyond the short term than one that integrates social and 
economic criteria”. 
     This multi-dimensional approach to assessing the overall impact of economic, social and environmental 
change through tourism has been accepted by many, including Tourism Victoria with its current "triple bottom 
line" accounting for all regional tourism proposals. However, with this more complex assessment model comes 
the challenge of incorporating these elements into single and simple measurements that can be used by a wide 
range of people to guide their assessments. One suggestion in this regard has been the development of indices to 
help simplify a multi-dimensional issue down to a manageable summary. As one of the leading tourism supply-
side analysts, Stephen Smith (1987, p. 259), has indicated: “The purpose of an index is to combine a number of 
related measures into a single measure. This may be done using any one of a number of different intuitive as well 
as objective procedures.”    
     While this process appears be highly desirable and relatively simple, the number of procedures uncovered in 
the literature seem as extensive and varied as the number of objectives. Consequently, the authors of this report 
have discovered no established guideline to the indexing process. 
     What the literature revealed was a growing use of indexing in the complex world of policy and planning. In 
the economic development field the traditional index of well being, the Gross National Product (GNP) has come 
under increasing criticism for its uni-dimensional and advanced economy nature. Consequently alternative 
indices have been created, like the Human Development Index (ul Haq 1995).  
     Tourism has not escaped this trend to indexation, but its use has been more sporadic. A pioneer study by 
Francesco Ferrario (1977) on the evaluation of South Africa's tourism potential revealed the utility of such an 
approach.  However, this pragmatic approach has largely been superseded by more statistical and theoretical 
analysis in the tourism literature, with studies like Sanders, Beard, Levesque and Smith’s (1993) study of a sales 
tax index or Bonn and Brand's (1995) brand development index.  Consequently, there is no firm base to 
indexation in the tourism field and one is left with the freedom to create a customised index for each study. 
     In this particular project the major focus has been to explore the thoughts and opinions of various decision-
making groups with respect to their views on the development potential of their local tourism region. As the 
earlier sections of this report indicate there are some subtle perceptual differences between the groups and their 
locational bases. What would be useful would be an index that revealed these differences and their relevance to 
the potential ratings of each regional destination.  A useful starting point for such an index would be the business 
models that each respondent was asked to consider, and their contribution to the respondents' overall assessment 
of their regional attractiveness. 
     To build this index each destination's respondents were separated into individual samples. In the large tourist 
region of "Legends, Wine and High Country" the total sample was divided into three sub-samples of Alpine 
Shire (centred on Bright), Indigo Shire (Beechworth) and Delatite Shire (Benalla), as shown in Table 31.  In the 
Tweed Shire sample, respondents were subdivided into the categories of coastal and interior. 
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Table 31: Potential development index for Alpine, Indigo, Delatite Shires, Victoria and  
Tweed Shire (coastal and interior), New South Wales 

 LWHC Region Tweed Shire 
Attribute Alpine 

(n=10) 
Indigo 
(n=11) 

Delatite 
(n=16) 

Coastal 
(n= 17) 

Interior 
(n= 15 ) 

Four Models: 
Product Life Cycle 
(Weighted) 
 
Growth Pole 
Competitive  Advantage 

 
5.6 

47% 
 

58.3% 
71% 

 
5.3 

44% 
 

41.7% 
73% 

 
5.5 

46% 
 

21.1% 
68% 

 
3.4 

21% 
 

93.3% 
75% 

 
3.5 

29% 
 

61.5% 
71% 

Gravity 
Potential 
Model 

Pop = 3.4mn 
Dist= 209 km 
Pot = 16,268 

0.48% 

Pop = 3.4 mn 
Dist= 218 km 
Pot = 15,596 

0.46% 

Pop = 3.4mn 
Dist= 164km 
Pot = 20,731 

0.61% 

Pop= 1.6mn 
Dist= 107km 
Pot = 14,953 

0.93% 

Pop= 1.6mn 
Dist= 132km 
Pot = 12,121 

0.76% 
Sum of Models 176.78 159.16 135.71 190.23 162.26 
Overall Index 44.2 39.8 33.9 47.6 40.6 
Attractiveness 9.2 8.1 7.7 9.0 9.4 

 
     The respondents' reactions to those questions pertaining to the four economic development models are 
presented in Table 31.  These were questions raised during the main part of the interview that focused on 
respondents' perceptions of the development opportunities existing in their region. They occurred before the 
respondents were asked about their knowledge of these concepts and their perceived relevance. 
     The product life cycle data refer to the weighted responses of question B#4, where their assessment of the 
local life cycle stage for the four products is weighted by their view of each sector's importance to the region's 
tourism product. The maximum score for this question is 12, so the Alpine Shire’s average of 5.6 represents 47% 
of the maximum score. 
     The growth pole data comes from question B#7a, where respondents identified the areas in which they would 
be prepared to invest. The number of interviewees who selected the areas within their own shire was then 
counted and its percentage out of the total number of respondents in each shire calculated. From this percentage 
data the average proportion of investment opportunity respondents had chosen to make within their own local 
area was taken as an indicator of the interviewees’ perception of their particular shire's/region’s growth potential. 
For example, 41.7% of Indigo Shire respondents chose to invest in their shire which is taken as an indicator of its 
growth potential.  
     The competitive advantage data came from question B#2, where respondents were asked to rate their region's 
relative competitive position with respect to other tourism regions in the state. This information was elicited on a 
ten-point scale with the value 10 representing the highest relative position within the state. In this case the 
average score for Delatite Shire was 6.8 which has been converted into a percentage score of 68% in order to be 
consistent with the other model data. 
     The gravity-potential model data has been gleaned from information outside of the questionnaire. It is 
constructed from three steps, based on the basic gravity model formula of population divided by distance. In the 
case of the "Legends, Wine and High Country" tourism region the key market is Melbourne, which was rated as 
a "very significant" source of tourists by all respondents. Melbourne has a population of 3.4 million and its 
straight-line distance to the shire’s administrative centre is indicated in the kilometre readings. The potential for 
each shire has been arrived at by dividing Melbourne's population by the intervening distance, which in turn has 
been converted into a percentage score representing the proportion of the Melbourne population. In the case of 
Alpine Shire its distance from Melbourne was calculated to be 209 kms, which gave it a potential market of 
16,268 people, that is 0.48% of Melbourne's population.  For the Tweed Shire, Brisbane is considered the most 
important source of visitor’s as opposed to the state capital of Sydney.  This is due to the Tweed’s close 
proximity to Brisbane, which is the source used for the gravity model formula. 
     If we sum the four percentage scores (bolded figures) from each model and then divide by four to arrive at the 
average model response, we will have developed a potential index based on the respondents' use (conscious or 
otherwise) of these four models. Utilising this process the Alpine Shire index was calculated to be 44.2, the 
Indigo Shire 39.8, and the Delatite Shire 33.9 as shown in Table 31.  For Tweed Shire the coastal index was 47.6 
and the interior’s index was 40.6. 
     When these potential development indices, based on the four economic development models, are compared 
with the respondents' estimates of the relative attractiveness of their region from question #B2 there is the 
expected positive relationship with the LWHC data, but not for the Tweed Shire (Table 31). This is illustrated in 
the plot between the index and attractiveness rating shown in Figures 3 and 4. 
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Figure 3 :  Relationship between potential index and attractiveness for the LWHC region  
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Figure 4: Relationship between potential index and attractiveness for the Tweed Shire 
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Comparisons Between the LWHC Region and the Tweed Shire 
The advantage of pursuing this study at two sites, each with its own distinctive character and history, is that it 
provides a better base for testing the theories and developing the development potential index.  The choice of the 
two regional sites was made on the basis of their distance from the major local metropolitan centre and their 
different local characteristics.  The Legends, Wine and High Country region is well away from Melbourne and 
contains inland country and mountain tourism and attractions.  Tweed Shire is distant from Brisbane and 
contains coastal locations plus inland attractions.  If the economic development theories and potential 
development index could provide a similar response under such divergent conditions, then we could have more 
confidence in the results. 
     A general comparison of the respondents’ survey answers revealed a relatively similar profile, interspersed 
with local and regional disparities.  For example, the respondents in both research sites emphasised natural 
features as their top attractions.  Each had distinctive tourism nodes but the respondents varied on whether they 
felt tourism development was evenly spread or highly concentrated.  As was suspected Melbourne and Brisbane 
were the dominant source of tourists for LWHC and Tweed Shire respectively. 
     In both regions the respondents were able to apply the principles of the four chosen economic development 
theories, but the Tweed respondents were often not very enthusiastic about their relevance to Tweed, giving a 
high of 4 out of 7 to the Growth Pole Theory and a low of 2.9 for the core – periphery theory.  This compared to 
LWHC’s high of 6.4 for the competitive advantage theory and a low of 4.7 for the gravity model. 
     In terms of actual local planning far more Tweed representatives were unaware of any planning (58.1%) 
compared to LWHC (14.6%).  Likewise, the responses to local constraints were also diverse, reflecting local 
conditions in the main.  However, one common problem stood out in both regions, that being the lack of public 
transport.  Similarly both regions identified a need for more and better accommodation. 
     Despite the general similarities between the two groups at the private interview stage significant differences 
emerged when the respondents were invited to a workshop.  These workshops were intended to be a forum to 
move ideas forward and to arrive at a consensus, but the process was for more successful in Tweed Shire 
because it attracted 78% of its respondents compared with the 14% at LWHC.  The LWHC workshop was a 
challenge to organise because of the large size of the tourist region which has no natural or transport hub.  The 
choice of Beechworth in Indigo Shire was made on the grounds of spatial centrality, but for outlying areas it still 
meant a return journey of four hours or so.  The Tweed Shire workshop was not only well attended but had a 
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good cross-section of all respondent categories, while the LWHC workshop was dominated by local government 
administrators. 
     The resulting strategic priorities from these two workshops were consequently quite different.  The LWHC 
group emphasises the need for public transport as its long term development priority while the Tweed Shire 
group emphasised a more diverse accommodation base.  In terms of medium term priorities LWHC emphasised 
more training and local government commitment while the Tweed Shire group stressed marketing differentiation 
and image creation.  The most immediate needs, however, were more consistent, with LWHC stressing more co-
ordination and inter-sector awareness while Tweed Shire called for a shared strategic vision. 
     The construction of a development potential index based on the four selected economic development theories 
was completed and tested in relation to the respondents’ direct assessment of their region’s attractiveness.  While 
it has been established that most respondents tended to evaluate their region in terms of their own particular 
locale and its attractions, it did provide an independent assessment of their perception of their “region’s” 
development potential.  The resulting correlation between the index and self-rates attractiveness was good for 
LWHC but less clear with the Tweed Shire responses.   
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Chapter 6 

Conclusion 
 
This study has attempted to link academic theory with on the ground pragmatism by examining how much local 
decision-makers use theoretical constructs in their assessment of local tourism development potential.  This 
association was explored both directly, through personal interviews and a communal workshop, and indirectly 
through the construction of a development index. 
     The direct evidence revealed local decision-maker groups regularly used classic economic development 
theory, both consciously and unconsciously.  When asked to discuss the relevance of such theories the Victoria 
sample was more enthusiastic than the N.S.W. sample.  So perhaps it is no surprise that the indirect evidence 
from the development index based on the same four development theories was more in harmony with decision-
maker perceptions in Victoria than in N.S.W. 
     Overall this study has demonstrated the value of investigating academic theory at work in the minds of local 
decision-makers, but the development of an index based on theoretical models proved to be inconclusive and 
deserving of further enquiry. 
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Appendix A: LWHC Region Questionnaire 
 
 

 
The purpose of this quest
tourism potential based on
several theories of region
intend to examine the resp
 
A.  To begin with w

future tourism de
 
1.   (Importance of Touris
 
How important is tourism
 
  
      Very importa
  
2.   (Types of Tourism) 
 
The top three attractions i
 
1.  __________________
2.  __________________
3.  __________________
           
In your own area of the re
 
1.  __________________
2.  __________________
3.  __________________
 
3.    Which tourist activiti

years and why?  (Plea
 
 a.  ___________
 b.  ___________
               c.  ___________
  
4.   What proportion of th
                 LWHC region?
 
     1       2       3   
      100% Overnight Visit
 
5.   a)   What do you see a
 
                  1        2        3 
       100% International   
                
       b)   What do you see 
 
                  1        2        3 
        100%  Melbourne    
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ionnaire is to determine this region’s (Legends, Wine and High Country - LWHC) 
 your assessment of its opportunities and constraints along with your reaction to 

al economic development.  You will not be identified as an individual, because we 
onses as a whole and by decision-maker groups. 

e would like your opinion regarding THIS REGION’S potential and constraints for 
velopment. 

m) 

 likely to be to the future of this - LWHC region? 

nt                                 Somewhat Important                          Not very Important 

n this – LWHC region  are:  

________________________________________ 
________________________________________ 
________________________________________ 

gion are: 

________________________________________ 
________________________________________ 
________________________________________ 

es/facilities would you like to see introduced to this LWHC region  over the next ten 
se state in rank order)  

______________________________________________ 
______________________________________________ 
______________________________________________ 

e following tourist types would you like to see in the  
 

      4       5        6        7       8       9       10   
ors       50/50 Split                Day Visitors 100% 

s your principal tourist market sources? 

      4       5       6       7       8        9       10  
           50/50 Split                 Domestic 100% 

as your principal domestic market sources? 

      4       5        6       7       8        9       10  
           50/50 Split                   Sydney 100% 
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      c)    What do you see as your principal international market sources? 
 
                 1       2       3        4       5      6       7        8       9     10  
          100%  English Speaking     50/50 Split      Non-English Speaking 100% 
 
Now could you please answer some questions about general tourism development and planning in your  - 
LWHC region? 
 
6. What do you think is the current emphasis of tourism planning in this region? 

 
________________________________________________________________       

 
7.      How much do you agree with this emphasis? 
 
  
               Strongly agree                            Not agree nor disagree                                Strongly disagree 
  
          Please give brief details 
 

________________________________________________________________    
 
8.       How successful would you rate the current tourism development with respect to…? 
 
 Employment 
  
  
                        Very Unsuccessful                                     Hard to Say                                     Very Successful 
 
 Quality of Life 
  
  
           Very Unsuccessful                        Hard to Say                               Very Successful 
 
 Environmental protection 
 
  
           Very Unsuccessful                                     Hard to Say                                     Very Successful  
  
       Integration with other Industries 
 
  
            Very Unsuccessful                                   Hard to Say                                      Very Successful 
  
 
9. What are major  ………… constraints to future tourism development in this LWHC region in the following  

categories? 
 

    Economic____________________________________________________________ 
  Administrative_________________________________________________________ 
   Political_____________________________________________________________   
  Transport____________________________________________________________ 
                Other_______________________________________________________________ 
 
10.     Do you feel that public support for tourism development in this LWHC region is strong? 
  
  
              Very strong                                               Neutral                                              Very weak 
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B.       Now we would like to ask you about future tourism strategic options 
1.        (Knowledge) 
      a)     Do you know what strategy Tourism Victoria is currently using to attract tourists to country regions? 
 
         _____________________________________________________________________________ 
           

b) How effective has it been for this- LWHC region? 
 

  
  
               Very effective                                         Average                                          Very ineffective 
  
2.        (Competitive Advantage and Index) 
           Compared with other tourist regions in Victoria how would you rate this – LWHC regions’ ? 
 
 Relative Distinct Attractiveness (low) 1   2   3    4    5   6   7    8   9    10 (high) 
 
 Relative Cost Advantage          (low) 1   2    3    4   5   6    7    8    9   10 (high) 
 
 Relative Competitive Position         (low) 1   2   3    4   5    6    7    8   9   10 (high) 
 
 Appropriate Price Level for our Market (low) 1    2    3   4   5    6    7    8   9  10 (high) 
 
 Appropriate Local Image for our Market  (low) 1    2    3   4   5   6    7    8   9   10 (high)   
 
3.    a)     What makes this - LWHC region attractive today?   (Please put in rank order 1-10) 
   a)   Natural Beauty          (   ) f)  Local Attitudes (    ) 
   b)   Good Infrastructure          (    ) g)  Sports Facilities (    ) 
   c)  Quality of Food /Lodgings  (    ) h)  Shopping              (    ) 
   d)  Climate           (    ) i)  Peace and Quiet (    ) 
   e)  Heritage           (    ) j)  Festivals  (    ) 
  
       b)      What can be done to make this – LWHC region more attractive and competitive?  

_____________________________________________________________________________ 
 
       c)       Are there any signs of tourism related stress in the - LWHC region? 
   
  
               Very many                                          Some                                                 Very few 
 
       d)       What stressful situations are arising with your regional tourism today?  Please rank.        
                 Density of Development     (     )             Seasonal Peaking          (     ) 
                 Cultural Impact      (     )             Environmental Stress         (     ) 
                  Increased Pollution     (     )             Conflict with Other Land Users     (     ) 
  
4.         (Product Life Cycle) 
            How would you describe the following “tourism products” of this - LWHC region in terms of their 

product age? 
     Products                                                                      Life Cycle 
               Just Growth         Mature            Decline         D/K  
             starting 
       * Rank                    
                 Nature/Ecotourism  

    Cultural/Heritage Tourism 

    Themed Tourist Routes  

                               Wine Tourism   

                  Accommodation & Dining 

                  Festivals and Events 
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                               Other (specify) __________ 
   
                               OVERALL REGIONAL  
                               PRODUCT 
 
*    After describing their product age, please rank the top three in terms of their overall importance in the - 
LWHC region (NOT including regional assessment) 
 
(Growth Poles) 
 
5.         How would you describe current tourism business distribution in this - LWHC region? 
               

evenly spread   fairly well spread 
    

               random    mildly concentrated 
   
                                           highly concentrated. 
 
6.         Which towns/areas have the most tourism and what proportion of the - LWHC region’s tourism business 

do they account for? 
 
  1.___________________________________________________________% 
                                                     Town/Area 
  2.___________________________________________________________% 
                                                     Town/Area 
  3.___________________________________________________________% 
                                                     Town/Area 
  
7.      a)    If you were to invest in a tourism business where would you locate in this - LWHC region? 
 

_________________________________________________________________________________                 
 
           b)    Is this your home town/area?                 Yes/No 
 
(Access) 
8.        a)   How significant are the following sources of tourists to your region? 
 Melbourne      
                          
          Very Significant     Neutral           Very Insignificant 
 
               Canberra   
                          
          Very Significant     Neutral           Very Insignificant 
                
               Sydney   
          Very Significant     Neutral           Very Insignificant 
               
               Adelaide   
          Very Significant     Neutral           Very Insignificant 
                
 International          
          Very Significant     Neutral           Very Insignificant 
        

b)   How helpful/harmful would it be to have better access to Melbourne ? 
      
 
                                    Very helpful                                              Neutral                                         Very harmful 
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9.          Have you heard of the following regional development theories? (Yes/No)  Once we have explained then 
please indicate how relevant you think they are to tourism development in this - LWHC region? 

 
a)  Central Place Theory  (Y/N) 
             This theory explains the locational pattern of towns.  It indicates how people use their local urban area 

for convenience goods and services, but are prepared to travel further afield to larger towns for more 
expensive shopping goods and personal services. 

    
 
                                     Very relevant                                                                                       Completely irrelevant 
b)  Competitive Advantage Theory (Y/N) 
 This theory considers the principal factors contributing to an area’s competitive advantage are its cost 

leadership, its ability to stress its differences, and by focusing on these attributes in a way which will 
appeal to its target markets. 

    
   
                                Very relevant                                                                                        Completely irrelevant 
 
c)  Core-Periphery Theory  (Y/N) 
 Refers to the dominance of metropolitan urban cores over their peripheral rural economies, drawing 

business to the centre and creating branch plants or recreational opportunities in the countryside. 
  
    
 
                                    Very relevant                                                                                        Completely irrelevant 
 
d)  Gravity Model Theory  (Y/N) 
 Considers that the likelihood of people visiting an area is positively influenced by the population size of 

the area and negatively influenced by its distance from their home.  A higher population increases the 
chances of interactions (business or personal), the greater the distance the less likely the chances of an 
interaction. 

    
 
                            Very relevant                                                              Completely irrelevant 
 
e)  Growth Pole Theory  (Y/N) 

 Considers that economic development is most likely to occur in towns that are favoured by the presence 
of certain benefits such as a large population, good accessibility, and a reputation for commercial skills 
and products. 

    
   
                          Very relevant                                                                                       Completely irrelevant 
 
f)  Product Life Cycle Theory  (Y/N) 
               Views products, including tourist destinations, as having a natural life cycle starting with birth and 

growing to maturity and an eventual decline. 
    
 
                                      Very relevant                                                                                      Completely irrelevant 
 
g) Nearest Neighbour Theory  (Y/N) 
 States urban areas of the same size will be approximately the same distance from each other, therefore 

we can expect to see smaller towns close to one another and large metropolitan centres well apart. 
    
 
                             Very relevant                                                                                      Completely irrelevant 
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C. Finally, we would like some information on yourself, so we can group these  interview responses.  You 
will not be identified as an individual. 

 
1 How many years have you lived in this region? ____________  years. 
 
2. Is your work or profession connected with the tourism industry in any way? 
 
   No                      Yes              → 90 - 100%                              20-50% 
                 50 - 90%                                < 20% 
 
3. Is anyone in your immediate family working in tourism? 

   No                      Yes 
 
               If yes, please describe how 
 __________________________________________________________________ 
 
4. Are you active in any groups or associations linked to tourism or tourism  promotion? 
   No                      Yes 
    
If so, which ones?              
 
_________________________________________________________________________ 
 
We have categorised your role as being primarily that of a 
 
_________________________________________________________________________ 
 
If you do not agree with this classification how would you like to be so classified? 
 
 _________________________________________________________________________ 
 
Finally are there any points we have not raised about tourism in your region that you would like to mention? 
 
_________________________________________________________________________ 
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Appendix B: Tweed Shire Questionnaire 

  

 REGIONAL TOURISM QUESTIONNAIRE 

The purpose of this questionnaire is to determine the Tweed Shire’s tourism potential based on your assessment 
of its opportunities and constraints along with your reaction to several theories of regional economic 
development.  You will not be identified as an individual, because we intend to examine the responses as a 
whole and by decision-maker groups. 
 
A.  To begin with we would like your opinion regarding the TWEED SHIRE’S potential and constraints for 

future tourism development. 
 
1.  (Importance of Tourism) 
 How important is tourism likely to be to the future of the Tweed Shire? 
 
  
                           Very important                       Somewhat Important                                       Not very Important 
  
2. (Types of Tourism) 
 
               The top three attractions in the Tweed Shire are:  
 1.  _________________________________________________________ 
 2.  _________________________________________________________ 
 3.  _________________________________________________________ 
 
               In your own area of the shire are: 
 1.  _________________________________________________________ 
 2.  _________________________________________________________ 
 3.  _________________________________________________________ 
 
3. Which tourist activities/facilities would you like to see introduced to the Tweed Shire over the  next 

ten years and why?     (Please state in rank order)  
 a. _______________________________________________________ 
 b._________________________________________________________ 
 c.  _________________________________________________________ 
 
4. What proportion of the following tourist types would you like to see in the Tweed Shire? 
     1       2       3         4       5        6        7       8       9       10   
   100% Overnight Visitors         50/50 Split                    Day Visitors 100% 
 
5.      a)   What do you see as your principal tourist market sources? 
 
                  1        2        3       4       5       6       7       8        9       10  
  100% International                  50/50 Split                          Domestic 100% 
                
         b)   What do you see as your principal domestic market sources? 
 
      1        2        3       4       5        6       7       8        9       10  
        100%  Brisbane          50/50 Split                            Sydney 100% 
  
          c)    What do you see as your principal international market sources? 
 
      1       2       3        4       5      6       7        8       9     10  
   100%  English Speaking         50/50 Split          Non-English Speaking 100% 
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Now could you please answer some questions about general tourism development and planing in the Tweed 
Shire? 
 
6. What do you think is the current emphasis of tourism planning in this shire? 
 
               _____________________________________________________________________________ 
 
7. How much do you agree with this emphasis? 
 
  
               Strongly agree                            Not agree nor disagree                              Strongly disagree 
  
              Please give brief details 
 
              ____________________________________________________________________________ 
 
8. How successful would you rate the current tourism development with respect to…? 
 Employment 
  
  
         Very Unsuccessful                                      Hard to Say                                     Very Successful 
  
 Quality of Life 
  
  
          Very Unsuccessful                                     Hard to Say                                    Very Successful 
  
 Environmental protection 
 
  
          Very Unsuccessful                                     Hard to Say                                    Very Successful  
  
 Integration with other Industries 
 
  
          Very Unsuccessful                                     Hard to Say                                    Very Successful 
  
9. What are major  …………constraints to future tourism development in the Tweed Shire in the 

following  categories? 
 Economic______________________________________________________ 

 Administrative__________________________________________________                 
Political________________________________________________________  

 Transport_______________________________________________________ 
            Other _______________________________________________________ 

 
10.      Do you feel that public support for tourism development in the Tweed Shire is strong? 
  
  
               Very strong                                              Neutral                                              Very weak 
 
B. Now we would like to ask you about future tourism strategic options 
 
1. (Knowledge) 
        a) Do you know what strategy Tourism New South Wales is currently using to attract tourists to country    

regions? 
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        b) How effective has it been for the Tweed Shire? 
   
  
             Very effective                                           Average                                          Very ineffective 
2. (Competitive Advantage and Index) 
  Compared with other tourist regions in New South Wales how would you rate the Tweed Shire? 
  
  Relative Distinct Attractiveness                (low) 1   2   3   4   5   6   7   8   9   10 (high) 

 Relative Cost Advantage                         (low) 1   2   3   4   5   6   7   8   9   10 (high) 
 Relative Competitive Position              (low) 1   2   3   4   5   6   7   8   9   10 (high) 
Appropriate Price Level for our Market  (low) 1   2   3   4   5   6   7   8   9   10 (high) 
Appropriate Local Image for our Market        (low) 1   2   3   4   5   6   7   8   9   10 (high)   

 
3.    a)    What makes the Tweed Shire attractive today? 
 (Please put in rank order 1-11) 
   a)  Natural Beauty             (    ) g)  Sports Facilities (    )         
   b)  Good Infrastructure             (    ) h)  Shopping  (    ) 
   c)  Quality of Food & Lodgings  (    )  i)  Peace and Quiet (    ) 
   d)  Climate              (    )  j)  Festivals  (    )  
   e)  Heritage              (    ) k)  Lifestyle    (    ) 
   f)  Local Attitudes             (    ) 
 
       b)    What can be done to make the Tweed Shire more attractive and competitive?  
 

________________________________________________________________________________ 
    
       c)    Are there any signs of tourism related stress in the Tweed Shire? 
   
  
               Very many            Some                                                Very few 
  
       d)    What stressful situations are arising in Tweed Shire tourism today?  Please rank.        
 Density of Development (     ) Seasonal Peaking              (     ) 
 Cultural Impact  (     ) Environmental Stress             (     )  
 Increased Pollution (     ) Conflict with Other Land Users     (     ) 
 Population  (     ) 
 
4. (Product Life Cycle) 
 How would you describe the following “tourism products” of the Tweed Shire in terms of their product 

age? 
     Products                                                                      Life Cycle 
        Just        Growth          Mature        Decline            D/K 
     *    Rank                  Starting 
           Nature/Ecotourism  

            Agritourism  

            Cultural/Heritage Tourism 

            Themed Tourist Routes  

                         Accommodation & Dining 

            Festivals and Events 

            Other (specify) __________ 
                         
                         OVERALL REGIONAL  
                         PRODUCT 
*    After describing their product age, please rank the top three in terms of their overall importance in the Tweed 
Shire (NOT including regional assessment) 
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              (Growth Poles)  
5. How would you describe current tourism business in the Tweed Shire? 
             
                         evenly spread               fairly well spread                       

           random                mildly concentrated 
 
                        highly concentrated. 
 
6. Which towns/areas have the most tourism and what proportion of the Tweed Shire’s tourism business 

do they account for? 
 
 1.___________________________________________________    ________% 
                                                     Town/Area 
 2.___________________________________________________    ________% 
                                                     Town/Area 
 3.___________________________________________________    ________% 
                                                     Town/Area 
  
7.      a)    If you were to invest in a tourism business where would you locate in the Tweed Shire?         

__________________________________________________________________          
_________________________________________________________________             

         b)    Is this your home town/area?        Yes/No 
 
(Access) 
8.      a)   How significant are the following sources of tourists to your region? 
 Brisbane      
                        
       Very Significant                      Neutral                                                         Very Insignificant 
 
              Gold Coast   
                       
       Very Significant            Neutral                                                          Very Insignificant 
                
               Sydney   
                                  Very Significant            Neutral                                                          Very Insignificant 
              
 International 
        Very Significant            Neutral                                                    Very Insignificant 
              Other             
   
        Very Significant                     Neutral                                                          Very Insignificant 
        

b)   How helpful/harmful would it be to have better access to Brisbane? 
      
                               
           Very helpful                                             Neutral                                         Very harmful 
 

c)   How beneficial would it be to have closer marketing relations with the Gold Coast? 
  
 
         Very beneficial        Neutral              Not beneficial 
 

d)  Do you have any further comments to make regarding joint marketing initiatives between the Tweed 
Shire and the Gold Coast? 
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9. Have you heard of the following regional development theories? (Yes/No)  Once we have explained 
then please indicate how relevant you think they are to tourism development in the Tweed Shire? 

 
a)  Central Place Theory  (Y/N) 
 This theory explains the locational pattern of towns.  It indicates how people use their local urban area 

for convenience goods and services, but are prepared to travel further afield to larger towns for more 
expensive shopping goods and personal services. 

    
 
                                     Very relevant                                                                                       Completely irrelevant 
 
b)  Competitive Advantage Theory (Y/N) 
 This theory considers the principal factors contributing to an area’s competitive advantage are its cost 

leadership, its ability to stress its differences, and by focusing on these attributes in a way which will 
appeal to its target markets. 

    
  
                            Very relevant                                                                                  Completely irrelevant 
 
c)  Core-Periphery Theory  (Y/N) 
 Refers to the dominance of metropolitan urban cores over their peripheral rural economies, 
 drawing business to the centre and creating branch plants or recreational opportunities in the 
 countryside. 
    
  
                                     Very relevant                                                               Completely irrelevant 
 
d)  Gravity Model Theory  (Y/N) 
 Considers that the likelihood of people visiting an area is positively influenced by the population size of 

the area and negatively influenced by its distance from their home.  A higher population increases the 
chances of interactions (business or personal), the greater the distance the less likely the chances of an 
interaction. 

    
 
                            Very relevant                                                                                       Completely irrelevant 
 
e)  Growth Pole Theory  (Y/N) 
 Considers that economic development is most likely to occur in towns that are favoured by the presence 

of certain benefits such as a large population, good accessibility, and a reputation for commercial skills 
and products. 

    
 
                           Very relevant                                                                                        Completely irrelevant 
 
f)  Product Life Cycle Theory  (Y/N) 

      Views products, including tourist destinations, as having a natural life cycle starting with birth and 
growing to maturity and an eventual decline. 

    
   
                          Very relevant                                                                                       Completely irrelevant 
 
g) Nearest Neighbour Theory  (Y/N) 

 States urban areas of the same size will be approximately the same distance from each other, therefore 
we can expect to see smaller towns close to one another and large metropolitan centres well apart. 

    
   
                          Very relevant                                                               Completely irrelevant 
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C. Finally, we would like some information on yourself, so we can group these inerview responses.  You 
will not be identified as an individual. 

 
1. How many years have you lived in the Tweed Shire?  ____________  years. 
 
2. Is your work or profession connected with the tourism industry in any way? 

  No                      Yes                → 90 - 100%                       20-50% 

                  50 - 90%                         < 20% 
 
3. Is anyone in your immediate family working in tourism? 
    No                         Yes 
 
  If yes, please describe how _________________________________________ 
   
4. Are you active in any groups or associations linked to tourism or tourism promotion? 

    No                        Yes 
  

If so, which ones?________________________________________________ 
 
We have categorised your role as being primarily that of a 
 
_________________________________________________________________________ 
 
If you do not agree with this classification how would you like to be so classified? 
 
 _________________________________________________________________________ 
 
Finally are there any points we have not raised about tourism in your region that you would like to mention? 
 
___________________________________________________________________ 
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